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- The two most important functions of signage are identi-_
fication and communication. As a matter of courtesy and
convenience to the public, signs identify businesses; but
signs also communicate an image. These are the objec-
tives of the Pioneer sign program — identifying Company
operations and reflecting a positive image.” -

The signs are highly visible and easily readable while
remaining simple and unobtrusive. The program covers all

" operations of Pioneers and Petersone brand seed, Micro-

bial Genetics Division, Plant Breeding Division, and the

- Corporate headquarters. It can also be adapted to the fa-

cilities of distributors, subsidiaries, and joint ventures. . -

The signs can be broken down into five categories as
follows:

1. Primary — Office identification, production piéﬁts-.
and research stations. i

2. Secondary — Other research staﬁons not requirin{j_
the larger primary sign, highway advertising and
other buildings and locations.
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3. Special situations — Atop sizing buildings or silos, -

on a structure’s wall facing heavy traffic, exposition .

‘signs,etc. -~
4. Salesman/Dealer . ~
5. Field ' '
There are many variable factors jn categories 1, 2 and 3

‘above, such as location, activity, physical layout and sur- .
rounding landscape. Because of this, it is'impractical to ., -

set hard and fast guidelines which will apply to all loca-
tions. To maintain the highest degree of consistency and

effectiveness, primary, secondary and special situation .
sign proposals for activities of the Corporation should'be ./ ‘
submitted to the Corporate Information Department, Pio-~ - - -

neer Hi-Bred International, Inc., 1206 Mulberry Street, Des -
Moines, lowa 50308. s e gt B

* The basic sign formats for categories 1,2 and 3 ate pre- - 3o
-sented on the following pages along with the sign pro-. -

gram guidelines for salesman/dealer and demonstration
fields. LR T I
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